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MOC Strategies — Domestic & %

Awareness
Raising

Market
Expansion

Oversea Projects

Domestic Market

CSR

Joint Trade Promotion : Dept. Store, Supermarket ,0Organic Community
Organic Farm Outlet, Hypermarket

Trade Show : Organic Festival, Green Market, Organic Farmer’s Market

Organic Products

Food
Rice, Vegetable, Fruits,

Tea, Coffee, Coconut

Overseas Market

International Organic Organization Network
i.e. GIZ, OTA, OFA, etc.
International Trade Fair i.e. THAIFEX, ANUGA,
BioFach, All Things Organic, etc.
Joint Trade Promotion i.e. supermarket, hypermarket
Organic Symposium ,0Organic Seminar
Organic Trade Mission

Non-Food Services

Cotton, Body Care, Restaurant, Hotel,

Spa Products, Stuff Doll Resort, Spa, Green Shop
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Techniques AQUACULTURE

Consumers

Onlln haring

Jv
O

- Participation

O

- Social

&

- Community

- Local Economy

\_4//’/

Digital Market
Everyone Everywhere Every time
- Traceability : QR Code/GPS/Bar Code
- Efficiency Logistics
- Transparency
- Holistic management

Entrepreneurs
Online Store I qg)
Two Ways

Communication

Innovation R&D

/ Value
( Creation
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ASEAN Opportunities

CLMVT Forum

Opportunities on organic farm (OOF)

The Federation of Organic Agriculture in ASEAN
SMALL ORDER OK (SOOK)

Khong River Resources

Organic & Natural Expo/ Symposium

YEN-D

New Economy Academy (NEA)
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